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management and diplomacy, with 30 
mentees from Serbia. The mentoring is 
conducted via online audio and video 
conferences and e-mail, at least 2 times 
per month for half a year. 

Adrijana Milosavljević, a graduate 
of economics and freelance journal-
ist living in Kruševac, is currently a 
mentee of Mirjana Milošević, media 
development expert and senor con-

sultant at the World Association of 
Newspapers and News Publishers. As 
Adrijana tells us, living in Kruševac 
can pose as an obstacle to career de-
velopment, which was the principal 
reason she applied to participate in 
the mentorship program: “So far, I am 
more than pleased with working with 
Mirjana’s approach and her interest in 
my work. She has been advising me 

regarding putting together a project 
application for the Youth Association 
of Krusevac, as well as in writing an 
academic article so that I may enrol 
in doctoral studies next year.”  In an 
entirely different field of work are Dr 
Draško Vidović, chemistry professor 
at Nanyang Technological University 
in Singapore and former postdoctoral 
fellow at Oxford University, and his 

mentee, Bojan Gligorijevic, PhD can-
didate and engineer at Goša Institute. 
Bojan’s experience so far has been an 
excellent one: “The mentor has dem-
onstrated a great readiness and inter-
est to help me out. At the moment, we 
are in the midst of learning about the 
synthesis of Si-based non-oxide ce-
ramics, which is the first specific goal 
of our collaboration”. 

Motivated by such great results, 
iSerbia has begun developing an In-
ternet Academy which would provide 
online mentoring services and online 
courses to young people in Serbia in 
a whole range of subjects: “We are 
especially excited about the Language 
Exchange Program we plan to initi-
ate at the beginning of next year – we 

want to make use of the fact that, on 
one hand, there are many Serbs living 
abroad, as well as foreigners living in 
Serbia, who wish to practice their Ser-
bian, and young people in Serbia who 
want to practice foreign languages 
with a native speaker. The solution – 
linking them in an online language 
exchange program!” Preparations are 
currently underway, and as we are 
told, the call for applications for both 
the Online Mentoring Program and 
Language Exchange Program is on-
going. 

If you would like to participate in 
either of these two programs, either 
as a mentor or a pupil, send a line to 
office@iserbia.rs.

ADVERTORIALISERbIA

iSerbia.rs, in 
partnership with 
the Association of 
Economic Press 
Association of Serbia 
and South-East 
European Society 
of Oxford, has put 
in motion the first 
on-line mentoring 
program between 
Serbia and the 
diaspora.

“Serbia on the Line“ 
(Srbija na vezi) be-
gan as a program of 
online mentorship 
and knowledge ex-

change with the Diaspora. The aim 
was to link Serbian experts from 
abroad, in the role of mentors, to the 
most promising young professionals 
from Serbia. Even though the project 

has now expanded to include the up-
coming conference on online innova-
tions as well as plans for a Language 
Exchange Program and an Internet 
Academy, the mentorship program 
still represents the foundation all oth-
er activities develop on.  

“The principal goal of the project is 
to encourage young people in Serbia 
to think of the internet as a creative 

and useful business and education 
tool as well as to make the first step 
towards developing a channel of con-
tinuous exchange and constructive co-
operation between Serbia and it’s dias-
pora. Instead of focusing on the return 
of Serbian experts from abroad, we are 
trying to find alternative solutions by 
placing an emphasis on knowledge as 
the most valuable donation Serbia can 

receive”, says Ana Ranitovic, one of 
the founders of iSerbia, who came up 
with the online mentoring idea after 
graduating at Oxford University and 
returning to Belgrade.

The mentorship program is current-
ly underway, linking 15 mentors from 
all across the world – experts in fields 
spanning from cardiovascular medicine 
and political sociology to public health 

Interview: 
dr Piero Tortola, Oxford University

We spoke with Dr 
Piero Tortola, 
political scien-
tist, lecturer at 
Oxford Univer-

sity and one of the editors and part-
ners in the Italian NGO Quattrogatti. 
What started as a private initiative of 
three friends at the London School of 
Economics has grown into a move-
ment that gathers young academics, 
researches, journalists, animators, 
movie directors and PR specialists, 
all with one goal – to dissect complex 
social, economic and political issues 
and present them to the public in a 
straightforward and accessible man-
ner. With clever use of videos, info-
graphics and most importantly, the 
internet, Quattrogatti has experienced 
enormous growth in the last year. Dr 
Tortola will tell us how the Quattro-
gatti idea came to life and what are 
the innovations in the world of online 
education on the 14th of October at 
the conference “Serbia on the Line” 
(Srbija na vezi). In the meantime, we 
offer a sneak peek!

In your opinion, what are the 
consequences of the internet for 
governments today?

From a purely conceptual point 
of view I would be tempted to say 
that, as any new technology, the in-
ternet is a neutral means which can 
produce good or bad results as far as 
the relationship between governments 
and citizens is concerned. From sim-
ple observation, however, it seems to 
me that on balance the web so far 
has had a positive effect on the qual-
ity of government. For one thing, 
by speeding up communications the 
web can and does make public ad-
ministration more efficient and user 
friendly. (Of course, the flip side of 
the coin here is that governments are 
now more than ever able to store and 
access huge amounts of data and in-
formation, which raises issues of pri-
vacy). For another, the internet has 
multiplied the ways, speed and sourc-
es of democratic control on govern-
ment and, more generally, production 
of information. Again, one should not 
underestimate the negative effects that 
this multiplication of voices can have 
on society, in the first place because 
the web gives ‘good’ and ‘bad’ infor-
mation the same sort of access and 
ability to capture an audience. But it 
is quite evident that the more mature 
the internet becomes the more able it 
is to develop ‘antibodies’ and mecha-
nisms to separate quality information 

from ‘rubbish’. The ‘wiki’ way, which 
delegates policing of its entries to us-
ers, is one example. Another is the 
existence of a number of information 
websites, blogs, etc.--among which 
Quattrogatti.info--that have succeed-
ed in building a reputation for good 
work over the years.

What is the role of academics and 
higher education in this new con-
text and how do you try to fulfil it?

Academics, and more generally in-
tellectuals, have a crucial role in this 
context for they have the power and 
responsibility to mediate between the 
quick and simple information ob-
tainable from the web on one side, 
and on the other side the sort of 
deeper knowledge which is built 
over years of study and should be 
at the heart of quality informa-
tion. Needless to say, this mediation 
is all the more important the more 
complex, and hence obscure, govern-
ment becomes. Take the example of 
fiscal policy: in principle it should 
be a simple thing to determine, say, 
whether a government has raised or 
lowered taxes. In practice it is not, 
given the wide array of types and 
levels of taxation a modern govern-
ment can act on, the combination of 
which determines the true weight of 
taxation on citizens. As a result, the 
layperson is often unable to deter-
mine whether our prime minister or 
president is telling the truth when she 
claims that her government has low-
ered taxes without the help of some-
one who has the resources and ability 
to read a state budget and keep the 
bigger picture in mind. In this sense 
the web as a communication tool and 
human capital as the source of con-
tent are complementary to one an-
other. Clearly, this is not to say that 
all academics are always right or dis-
interested. But judging from what I 
can see I would say that all in all the 
internet has done more to increase the 
role and relevance of honest and well-
intentioned intellectuals than it has 
given an audience to fraudulent ones. 
This mediation between different 
types of information and knowledge is 
exactly what Quattrogatti.info aims 
to achieve. I think we are particu-
larly well placed to fulfil this func-
tion not just because of the sort of 
instruments we use--videos, presen-
tations, infographics--which allow 
us to take very complex information 
and turn it into very simple language, 
but also because we are filling a very 
visible gap in the Italian information 
landscape.

What was the driving power, the 
principle motive to establish Quat-
trogatti?

Generally speaking, it was the de-
sire to provide clear, concise and ac-
cessible information on certain issues 
that are important for the social, eco-
nomic and political life of Italy but 
on which little reliable information 
was available in the traditional out-
lets like newspapers and the TV. More 
specifically, Quattrogatti.info was 
founded in 2008 by three postgradu-
ate economics students with the aim 
to evaluate/clarify the economic and 
financial situation of the country and 
the platforms of the two rival political 
coalitions on the occasion of the 2008 
parliamentary elections. From there 
the project has gradually expanded in 
its team (Quattrogatti.info has now six 
editors, two video-makers and a large 
number of authors and other collabo-
rators), types of products, and topics: 
we now work on political and social 
issues in addition to economic ones.

Often intellectuals believe “the 
more complicated the better” and 
thus remain outside the public 
sphere, incomprehensible and in-
effectual. Quattrogatti is trying to 
change that. How did Italians react 
when you first started with work?

We have always had a very good re-
sponse from our audience. And the big-
ger both our project and audience be-
come, the more positive this response 
is! We take feedback very seriously: we 
read each and every email we receive 
and respond to all the clarification re-
quests and comments. Of course, we 

do get the occasional critical message. 
But even these are more often than 
not constructive. I believe that this 
response is all the more remarkable 
in the Italian context, where quality 
factual information is rather scarce 
(especially on politically sensitive top-
ics) and public discourse tends to be 
structured along factions, each with 
its own official truth. The enthusi-
asm generated by our project is very 
encouraging for the future of infor-
mation in the country. Another im-
portant feature of Quattrogatti.info is 
that we always encourage our reader 
to get involved and collaborate with 
us. Over the years we have built quite 
a large network of people who help 
us in many capacities. Our success 
in getting people actively involved in 
our project is one of the strengths of 
Quattrogatti.info.

The line between activism and 
business is very thin nowadays. Did 
you strive for Quattrogatti to de-
velop into an internet business or 
is it something that caught you off 
guard?

We have always had a general idea 
of transitioning to a more profes-
sional way of working at some point. 
In a way, this is physiological when 
one starts making ever better and 
more sophisticated products, which 
require certain professional figures, 
abilities, and greater time and ener-
gies which make pure voluntarism 
unsustainable after a while. What 
was, and is, less clear, however, are 
the terms of this transition: the ex-
ternal ones (how we want to in-

teract with the outside world) and 
the internal ones (whether and 
how we should restructure our or-
ganisation). Being a completely 
new type of project, we are break-
ing new ground and learning by do-
ing every day in these respects, but 
thus far we have managed all our 
transformations quite smoothly, and I 
predict we will continue to do so in 
the future.

What is it about infographics and 
animated videos that facilitate the 
transfer of knowledge to a greater 
number of people?

I would say it is three things: a) 
these instruments are just nicer to 
look at, and hence more attractive; 
b) they allow transmitting a great 
amount of information very simply 
and in little space/time--an image is 
often worth a thousand   words; c) 
they require less effort on the part of 
who watches/reads. Now, the down 
side of this mode of communication 
is to diminish the incentive to look for 
more complex information. To some 
extent, one can say this is our objec-
tive—to ‘digest’ concepts and ideas 
and make them simple and accessible 
to everybody. But it is important to 
stress that in no way do we intend to 
encourage intellectual  laziness: on the 
contrary, we always try encourage our 
audience to dig deeper into the topics 
we cover, whether through bibliogra-
phies, notes and links, or with richer 
follow-up posts on our website. This 
latter aspect, in particular, will be 
expanded in our new website, which 
will be up this autumn.

Conference: 
Serbia online 
2012 
(Srbija na vezi) 

Danijela Pejatović

When?  Sunday, 14th October, 
2012 

Where? Formal conference hall 
of the Rectorate of Belgrade Uni-
versity (Studentski Trg 1, Beograd)

What? Online education, online 
business, online marketing innova-
tions

It is well known that Serbia has 
been burdened by a drastic brain 
drain and lack of experts for over 

20 years, while the level of unem-
ployment is continuously reach-
ing new peaks. This is especially 
symptomatic within the category 
of young people who are in search 
of their first job opportunities on 
the labor market. The conference 
“Serbia on the Line 2012” aims to 
promote innovative business and 
education practices in Serbia, that 
is, to offer students and young pro-
fessionals alternative solutions to 
the problems they face, the com-
mon thread of all these solutions 
being – the Internet.  Instead of a 
tool that is exclusively used for en-
tertainment and free time, we will 
present the Internet in a new light 
– as an accessible resource crucial 
for attaining current and competi-
tive skills, entrepreneurship, busi-
ness promotion, and as a field of in-
definite commercial opportunities.

NGO and portal iSerbia.rs, in 
cooperation with the Economic 
Press Association of Serbia are or-
ganizing “Serbia on the Line 2012”, 
a conference dedicated to online 
education, online business and on-
line marketing. The conference will 
last for one day and is to be held on 
Sunday, 14th October, 2012 in the 
formal conference hall of the Rec-
torate of Belgrade University.  The 
conference is sponsored by the 
Ministry of Culture, Information 
and the Information Society (Digi-
tal Agenda), SBB Company and the 
Municipality of Zemun. 

Lecturers:
dr Piero Torola – Oxford University 

– Online education in the form of 
activism and entrepreneurship 

Predrag Sojičić M.D  - Harvard 
Kennedy School of Government 
– Online social mobilisation

Istok Pavlović  – Most influential 
Serbian blogger 2011 – Online 
marketing

Vladimir Prelovac  – Founder of 
Prelovac Media and Manage Word-
Press – Making an idea reality

Sonja Ilić – Belgrade young entre-
preneur of the year – Entrepre-
neurship and new technologies

Stefan Salom – R&D Manager, In-
fostud – example of good prac-
tice

Gordana Igrić – Regional Director, 
BIRN Balkan Investigative Report-
ing Network – example of good 
practices

Andrea Sušić  – PR Manager, eKa-
pija.com – example of good prac-
tices 

Nina Fićović  – Co-founder, WAN-
NABE magazine – example of 
good practices

More details about the conference and 
lecturers can be found on www.iSerbia.rs!

Program
Conference: Serbia on the Line  2012 (Srbija na vezi)

Online education, online business, online marketing innovations

Sunday, 14th October, 2012 
Formal conference hall of the Rectorate of Belgrade University (Studentski Trg 1, Beograd)

Time Length Activity/Lecturer Topic

11:00 – 12:00 60 min Registration

E-education

12:00 – 12:10 10 min Ana Ranitović – iSerbia, Oxford University Online mentoring

12:10 – 12:45 35 min Predrag Stojičić – NGO Srbija u pokretu, Harvard University Internet as a tool of social change

12:45 – 12:50 10 min Miloš Jovanović, iSerbia Student rankings results – what skills are we lacking?

12:50 – 13:25 35 min Dr Piero Torola, Quattrogatti.info, Oxford University Online education as entrepreneurship and activism 

13:25 – 13:50 25 min Intermission

E-business

13:50 – 14:10 20 min Sonja ilić – Best young entrepreneur of Belgrade, director Match&Art Entrepreneurship and New Technologies

14:10 – 14:30 20 min Nina Fićović – Co-founder, Wannabe magazine Internet Business: What to Expect in the First Year

14:30 – 14:50 20 min Vladimir Prelovac, founder Prelovac Media and Manage WordPress Step by Step from an Idea to Global Success 

14:50 – 15:10 20 min Gordana Igrić – director of BIRN Sustainability of NGOs: Is Internet Business a Must?

15:10 – 15:30 20 min Intermission

15:30 – 15:50 20 min Andrea Sušić – PR Manager, eKapija Ingredients for Permanent Success

15:50 – 16:10 20 min Stefan Salom – Co-founder, Infostud The Perspectives of On-line Business in Serbia

16:10 – 17:00 50 min “Internet Business and 75,000!” Competition Presentations and interviews with the finalists

17:00 – 17:20 20 min Intermission

E-marketing

17:20 – 18:00 40 min Istok Pavlović – most influential blogger of 2011 The Most Effective Online Marketing for SMEs

18:00-18:30 30 min “Internet Marketing and 75,000!” Competition Presentations and interviews with the finalists

18:30 – 18:50 20 min Intermission

18:50 – 19:00 10 min Formal announcement of competition winners and presenting of awards

Bringing knowledge back to Serbia
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